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DEMO RUT GON - SO LIEU GIA BINH

Media Plan Marketing tich hop

Mot trang dé doanh nghiép hinh dung cach muc tiéu, hanh trinh khach hang, kénh
truyén thdng, ndi dung, KPI, ngan sach va hé théng do lworng dwoc ndi thanh mot ké

hoach van hanh.

01
T muc tiéu dén kénh
Phan vai nhan biét, can nhac va chuyén ddi; khéng

chia ngan sach déu chi @& xuat hién trén nhidu nén
tang.

Pham vi c6ng khai

02
T KPI dén nguén do

UTM, Pixel/Analytics, CRM/POS va dashboard

duwoc gén v&i dinh nghia hanh déng can xac nhan.

03

Tir demo dén ké hoach that

Phién ban chi tiét chi dwoc 1ap sau khi ra brief, di
liéu, quyén tai san, nang luc tiép nhan va diéu kién
nghiém thu.

TAt ca tén, sb lieu, KPI va pham vi trong tai liéu la gia dinh minh hoa. Bay khong phai case study, bao gia chinh thirc hodc cam két két qua. Media Plan day du ctia Lumie cé nhiéu

I&p chi tiét va dwoc cau hinh theo brief thuc té.

Trao d6i pham vi: 0815.541.588 | cskh@lumieagency.vn | lumieagency.vn



MEDIA PLAN TiCH HQP - DEMO RUT GON | SO LIEU GIA BINH, KHONG PHAI BAO GIA

MAU DE XUAT MARKETING TiCH HOP — DEMO 1 TRANG

Chién lwoc « Media * Content/SEO « Do lwong « Timeline « KPI « Pham vi » Ngéan sach
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Sl Tén chién dich CHIEN DICH RA MAT / TANG TRUONG SAN PHAM _ Hang tiéu dung / FMCG v
6 Két hop nhan biét va chuyén doi v Nguwei ra quyét dinh / ngwei ding cé nhu cau ré Thei lwong 8 tuan
7 350,000,000 VND IR T, - WA=1 o) 60,000,000 VND [S LTINS 40,000,000 VND [ 1Ke]H 12.0%
Sl Tracking / landing 15,000,000 VND [o};i[TiC-RA L] 30,000,000 VND DPITE LT 5.0% \:\u 8.0%
9

NGAN SACH MEDIA

TONG NGAN SACH TY TRONG MEDIA THOI LUONG

—
o
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12 606,690,000 VND 350,000,000 VND 62.3% 8 tuan
13
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(5 1. CHIEN LUQ'C RUT GON
16
17 |NHAN BIET CAN NHAC CHUYEN DOI
. Phu dang tép va tao nhu cau. Giai thich Ioi ich, bang chirng va so sanh. Pwa vé form, don hang, dat lich hoac diém ban.
KPI: Reach ¢ Impression ¢ Video view KPI: Click * Visit - Engagement KPI: Lead ¢ Order * Footfall - Revenue
19
20 HE THONG PO LUONG: UTM & event map — Pixel/Analytics — CRM/POS — Dashboard — Téi wu va bao cao hang tuan

288 2. MEDIA PLAN & THUC THI

23 1 Nhan biét Social / video ads Phu dung tép Video, hinh, carousel 30.0% 105,000,000 VNB CPM 45,000 2,333,333 Impressions Xem ndi dung Pixel + UTM Uu tién d6 phu

24 2 Nhan biét Short-video ads Taochuy Video doc ngan 20.0% 70,000,000 VND CPV 120 583,333 Video views Xem / truy cap Video analytics Téi wu 3 giay dau

25 3 Can nhac Search ads + SEO Bat nhu cau Search + pillar content 20.0% 70,000,000 VND CPC 5,500 12,727 Clicks Xem giai phap Analytics + UTM SEO dung ngan sach riéng
26 4 Can nhac Creator amplification Tao bang chirng Content boost / review 15.0% 52,500,000 VND CPE 2,500 21,000 Engagement Xem case / san pham Post analytics Duyét ndi dung trwdre

27 5 Chuyén dbi Retargeting / CRM / Local Tao hanh dong Lead, message, local 15.0% 52,500,000 VND CPC 5,000 10,500 Clicks / actions Mua / dang ky CRM/POS / event Gan dinh nghia conversion
28 TONG / KIEM TRA PHAN BO 100.0% 350,000,000 VND ba phan bé di 100% media

29

SN 3. CUM NOI DUNG SEO MAU

32 Van dé & nhu cau Hwéng dan toan dién vé [van dé khach hang] La gi * Nguyén nhan « Sai |am * Cach x ly Xem giai phap Organic traffic

33 Sosanh & lwa chon Céch chon [san pham/dich vu] phu hop Tiéu chi « A vs B « Checklist - FAQ Nhan tw van Click / Lead

34 Gia & chuyén déi Chi phi va lya chon theo [nhu cau/khu virc) Bang gia » Gan t6i « Case * Chinh sach Mua / dat lich Conversion
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0 4. TIMELINE 8 TUAN 5. KPI CAN CHOT

38 W1 Brief « Chién lwoc » Tracking Nhan biét Reach / View Nén tang ads

39 W2-w3 Creative « Pillar SEO « Bai vé tinh Can nhac Click / Visit Analytics + UTM
40 W4-W7 Launch « Always-on * Téi wu Chuyén dbi Lead / Order / Visit CRM /POS / Event
41 W8 Téng két « Bao cao « Bé xuét giai doan 2 Kinh doanh Revenue / Pipeline CRM / Finance
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I PHAM VI DEMO TOM TAT NGAN SACH

44 Chi phi truc tiép 495,000,000 VND

DAU RA BAN GIAO O MUYC MINH HOA:
45 Phi quan ly media 42,000,000 VND

» Strategic brief: muc tiéu, audience, funnel, thong diép
46 * Media plan, cau truc chién dich va danh sach asset

Dw phong 24,750,000 VND
« 3 cum SEO: pillar, bai vé tinh, CTA
« Event map, UTM, dashboard va nguén do KPI .
47« Creator/PR, kich hoat tiy chon va pham vi nghiém thu Tong trude VAT 561,750,000 VND
« B4o cdo tuan, t6i wu va dé xuat giai doan tiép
48 VAT tham chiéu 44 940,000 VND

O mau vang = gia dinh c6 thé thay khi demo.

49 TONG DV KIEN 606,690,000 VND

50 Piéu kién pham vi: chwa gdbm phi nén tang/vendor ngoai bang, quay dung quy mé Ion, talent déc quyén, CRM tra phi va céc phat sinh ngoai brief: moi hang muc sé duoc khéa lai truée bao gia chinh thire.

51
LUU Y DEMO: Tat ca tén, sé liéu, KPI va pham vi trong file la gia dinh minh hoa. Pay khong phai case study, bao gia chinh thirc hodc cam két két qua. Ké hoach that chi lap sau khi cé6 brief va di¥ liéu dau vao.
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